Cytotoxic Therapies. Drug Launchesin Rare Indicationsto Offset Sales Decline

I ntroduction

Growth of cytotoxics will remain static over the forecast period with a CAGR of -0.1%.
Severa blockbuster products are due to undergo patent expiry and the loss of their
branded sdes will negatively impact the growth of this market. However, the launch of a
number of drugsin rare indications will stabilize growth and offset its decline from
generic entry.

Scope

*In-depth andlysis of the current and future cytotoxic therapies market across the US, five
magjor European countries and Japan, plus arest of world sngpshot.

* Cytotoxic therapy sales forecasts for brands and generics from 2009 to 2019
* Assessment of the leading cancer brands and drug classes to identify key success factors

within this sector

* Strategies of the leading companiesin the cytotoxics market

Highlights

Sdles of cytotoxic drugs are forecast to decline in the seven mgjor markets from $14
billion in 2009 to $13.9 hillion by 2019. The launch of Dacogen (decitabine;
Eisai/Johnson & Johnson) and Vidaza (azecitiding; Celgene) in the five mgor European
markets and Jgpan will dow down the decline in cytotoxic sales over the forecast period.

In 2009, Taxotere (docetaxel; Sanofi- Aventis), Eloxatin (oxdiplatin; Sanofi- Aventis) and
Alimta (pemetrexed; Eli Lilly) were the top three cytotoxics, with sales over $1 billion.
Alimtawill remain among the top three brands in 2019, dong with Dacogen and Vidaza



The key events to impact the cytotoxics market in the forecast period involve new drug
launches, gpprovas of new indications and patent expiries. Severd products with annua
sdes of over $1 hillion are due to undergo patent expiry over the forecast period,

however, new drug launches in rarer indications will compensate for this loss of sdes.

Reasons to Purchase

*Quantify the performance of each of the marketed cytotoxic thergpy cancer brandsin
the seven magjor markets over the period 2009 to 2019.

* Acquire a detailed account of cytotoxic thergpy cancer brand dynamics and the events
that drive and limit their market growth

*Benchmark the cytotoxic therapy cancer brands againgt their generics and rest of class
and dign the $7 hillion performance with the rest of world sngpshot
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