
Probiotics Success Strategies in Food and Drinks: Novel Applications, Future R&D 
and Consumer Engagement 

The application of probiotics has extended to a wide range of delivery formats in food 
and drinks, which are marketed on multiple health-enhancing platforms. As the level of 
scientific knowledge about the use of foods offering health benefits increases, consumers 
will increasingly search out new products promising additional advantages beyond taste 
and convenience. 

Scope  

•   Analysis of the emerging roles that probiotics are playing in health and disease 
treatment. 
•   Insights into the current marketing and formulation strategies of the leading 
probiotic products and brands. 
•   A review of legislation and litigation currently impacting the marketing of 
probiotic-based foods and beverages within the EU and US. 
•   Market forecasts for probiotic-based food and drinks for the US, EU countries and 
Japan. 
•   Detailed analysis of category-defining probiotic products, and the lessons that 
could be learned from their successes and failures. 

Research and analysis highlights 

For manufacturers willing to invest a significant portion of their R&D budget in the 
health claims assessment process within the EU, success will offer a significant 
competitive advantage given the number of rejected claims so far. 
Kraft's attempt to extend the US probiotic market has been unsuccessful. Although 
Kraft's expertise lies in formulation and distribution, it overlooked some key success 
factors for the functional food category. Danone was able to capitalize on the US market 
and avoided making mistakes.  
Yakult has been successful for many reasons, including its focus on a single health 
message, its long-term investment in functional drinks, and especially its direct-to-
consumer approach to selling. 

Key reasons to purchase this research 

•   Assess the latest applications for human health of probiotics and which products 
are already capitalizing on these. 
•   Discover which probiotics markets have helped shape the sector through both 
success and failure. 
•   Benefit from the lessons to be learned from 11 of the most innovative products in 
the probiotic category. 
•   Analyze the major countries of the sector and determine which will continue to 
grow and which will slow down over the next four years. 
•   Identify the five key factors that can help the successful development and launch 
of functional foods and beverages utilizing probiotics. 
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